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Methodology

On behalf of lllumiNative, Lake Research Partners
conducted 10 virtual focus groups from October 12 to 25,
2023. Focus group participants were recruited across the
following states: Arizona, California, Minnesota, New
Mexico, Nevada, New York, and Wisconsin.

Participants were recruited to represent a mix of ages (18 to
26 in the Gen Z groups and 27 to 70 in the rest), educational
attainment (more college-educated were recruited for the
Independent/Republican suburban moms group), party
identification, ideology, employment status, household
income, urbanicity and parental status (except the
Independent/Republican suburban moms group), and
marital status. Participants were screened to be registered
voters and were not invited to participate if they were strong
Republicans, or very conservative.




The Big Picture
« Participants voice a strong thread that

Is critical to acknowledge that and teach
children and future generations accurate
information about Native peoples in the
past and present.

« Education and social media can be major
avenues for correcting and reshaping
non-Natives’ perceptions of Native
Americans.




Differences Across Non-Natives

* We observed some differences by state,
and proximity to Native Americans certainly
can, but does not always translate to
iIncreased bias.

* Black men and women and Asian American
Pacific Islanders appear to be the most
promising allies.

* White voters near a tribal casino and white
non-college-educated folks need the most
moving in their mindset on these topics.




General Views and Knowledge

 Participants report hearing a range of
amounts of information about Native

Americans.

e Most surprising facts:
 Native Americans are one of the fastest

growing groups in the country

* Tribal nations are the 8th largest
employer in the country

* Native peoples are required to pay : B
federal taxes e e .ﬁ AL
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Strengths of Native Cultures

* Thriving culture

* Tight-knit community

* Resilience

* Prioritization of family

* Traditions

« Spirituality of Native peoples
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Overcoming Stereotypes

» Participants volunteer stereotypes they've
heard such as alcohol and drug abuse
and misuse, poverty, gambling addiction,
and lack of education.

« Many say these stereotypes come from
the media, like movies and TV shows.

* Participants agree that we all have a role
to play in overcoming stereotypes.
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Knowledge of Prominent Native Figures ) % ‘

Deb Haaland

* Most across groups could not think of any
prominent Native figures.

* Very rarely is anyone familiar with the |
prominent Native figures shown. Zahn McClamon
* They think Native Americans need &
Increased representation in government
and media and believe it to be important.
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Mascots

* People are more compromised about
changing local mascots than national
teams’ mascots.

* However, many participants feel
indifferent to the mascots.

* Others feel that while they may not have
a problem with the mascots, they
ultimately defer to the local Native
American community.




Boarding Schools

« Some in each group have heard about the
Native American boarding schools and
abusive practices.

 Afew even live near a shuttered boarding
school.

« Hearing more information about the
boarding schools horrified and disgusted
many, but they are not surprised about their
existence, or by the practices employed.
What surprised them was that these schools
operated as recently as 1969.

“It's just one of
those things
that where it’s
like, of course
this managed to
happen. It's

discouraging,
it's depressing.”
— Gen Z man of
color




Missing and Murdered Native Women

* Across groups, many were familiar with
Gabby Petito and her story, while virtually

no one knew about Savanna i;
[ ] n f-
LaFontaine-Greywind. \\& Z
C : : Savanna
They acknowledge the media’s bias in LaFontaine- Greyw,nd

prioritizing stories about white women.

* Participants say this can and should
change.

Gabby Petito



Climate, Natural Places, Wildlife

 When read a statement about Native F‘: mt?\ it; sgying
Americans’ connection to climate, natural that the Native
places, and wildlife, participants say: people they value

- Native Americans value land and the e;ar?r? 22‘; sz
earth more than others, ) y

. el respect it a lot
« Sustainabillity is a cultural norm ST T T

« Corporate America = destroy the earth, — Latina voter
Native peoples = frontline protectors

 Some are shocked to hear that Indigenous
territories hold 80% of the world’s
remaining biodiversity.




Addressing Visibility and Tribal Sovereignty

* Most agree tribal nations should control
their land base, oversee youth education,
and define their tribal citizenship.

* |n the groups who responded to Land
Acknowledgment, participants feel this
solution does not go far enough.

 Many are confused about the concept of
Land Back and would need more
information to decide whether they support
It or not.




Statement 1

Much of what it means to be and live as
Americans, we owe to Native people:
from our food, to our language, to our

sports, to our love of the land, even our
system of government.




Statement 2

Many tribes are thriving, growing in
numbers, holding on to their culture, and
building businesses in parts of the country

that need economic development.




Statement 3

Native peoples live the values the world needs: a
belief in shared responsibility and
interdependence, respect for the earth, equality of
all human beings, respect for elders, having a say

In the decisions that affect us, and measuring our
actions and their effects on generations to come.




Statements to Change how
People View Native Peoples

» QOverall, participants like the three
statements.

* |If they had to write a statement about
Native peoples to change how people view
them, they say have compassion, own that
that non-Natives wrongly took from Native
peoples, and talk about the contributions
of Native peoples.

* Another key message component is the
need to learn more about Native peoples.




President, Lake Research Partners

Celinda Lake

clake@lakeresearch.com
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